Event Marketing 2.0

How to Boost Attendance
Through Social Media




Table of Contents

What's All the Buzz About?
3 Rules tor Event Marketing 2.0
Craft an Event Social Media Strategy

Build a Social Infrastructure for Your Event
Twitter, LinkedIn, Facebook, YouTube

Social Media-tize Your Event Websites

[ntegrate Social Media with EventRegistration




Like the eBook? View our webinar.
Attend our webinar and earn a $50 Amazon Gift card!*

Sign up for our Event Management 2.0 webinar to learn practical tips for increasing event
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implemented SMM programs for more than 40 corporations over the past year. For more
information, please visit www.cvent.com.
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Once upon a time, event marketing consisted of simple, tried-and-true

methods of paid advertising and PR outreach to ensure attendance at your events. To

earn coverage, all you needed to do was designate a contact for media requests and
craft engaging press releases, and the local newspapers would alert everyone in town.
Couple that with a few paid ads in industry publications and mail your invitations, and

the registrations would start rolling in!

While those tactics are still important in driving event attendance, the media landscape
has changed. Instead of turning to the local newspaper, people turn to search engines
and social networks for event information. Instead of simply registering for an event,
potential registrants turn to social channels to hear what others have to say about that

event first.

Social media has fundamentally shifted the way people gather and digest information.
As a result, event planners need to understand and leverage social media to reach

potential attendees in the places they go for information online, as well as in real life.

This eBook will help you gain an understanding of the social media landscape, identify
where your target audience interacts online, assist you in developing a social media
strategy relevant to your event, and give you practical advice on how to get started in
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social media for event marketing. That is, if you're up for the challenge!




While it seems everyone is jJumping on the social media bandwagon these

days, don't worry, you won't be left behind! (Especially not now that you're
reading this eBook.) Social sites are rapidly growing and evolving, and it can
seem overwhelming figuring out where to start. But this is good news for the
event industry, because now, for the first time, hundreds of millions of potential
registrants are at your fingertips. As long as you keep your event marketing goals
in perspective, you can harness the power of social media to drive registrations
and attendance at your events.

Additionally, event management tools (like Cvent!) can make it easy to coordinate
I your social media marketing. A good event management system can serve as

the hub for all of your online event marketing and ultimately drive registrations
to convert your social media efforts into quantifiable registrations, tickets and

dollars. But how do you capture people’s attention? And why would they care

about your event anyway? Good questions. If you use the how and why to

guide your social media strategy, your event will reap all the ]

b fit il dia has 10 off Click here to
enefits social media has to offer. Read Blog Post

3 Perhaps you're wondering, “What exactly are the benefits of social media

for event marketing?” Social media is a natural extension of the event industry,
because it combines the fundamental elements of event marketing:



http://app.info.cvent.com/e/er.aspx?s=1602&lid=186

Networking Opportunities

People can identify potential connections they will make at your

event through social media. Attendees can also network through social
media before, during, and after the event, which can change the
dynamic of the event in a positive way, as more meaningful dialogue
and participation can occur if attendees have a higher common
knowledge point at the start of the event.

Educational Content

Users self-select what topics they are interested in and what they care
about on social media. They join discussion groups on LinkedIn,
become fans of pages and brands on Facebook, tweet about specific
topics, and share content they find interesting. Planners can develop
fantastic educational content for their events by taking note of these
social media activities. Furthermore, after the event is over, your
educational content lives on. Social media discussions and sharing can
extend the lifetime value of your event beyond what occurred onsite.

3 Flawless Execution

Social media compels everyone involved — speakers, attendees, staff,
even you, the event planner — to perform their best. Attendees are
empowered to become reviewers or critics of events. WWhen armed
with social networks that act as a global online publishing platform,
attendees can easily publish their feedback for the world to see. Sounds
scary, but it also means more recognition and publicity for your
events! By the same token, planners can use online feedback to take
their event experiences to the next level. And, your events will only
get better when speakers better tailor their messages to the audience,
staff members provide better service at the event and attendees
engage on a deeper level.

Click here to

#WOM marketing via #socialmedia can expose
events to thousands of new potential registrants

http://bit.ly/event2pt0 via @cvent #event2pt0

But, beyond those three, probably the biggest benefit of social media to event
planners is that it is a new source for event registrations in addition to your
existing event marketing methods. Instead of having to mail, phone or fax
thousands of potential attendees, word-of-mouth (WOM) marketing via social
channels can expose your event to thousands of potential registrants in

just minutes. This is a huge cost-saving benefit over the expensive methods of

the past, such as direct mail invitations or print advertising. However, although

it is free to access social media to spread your message, it doesn't mean there
isn't a cost associated. It takes an understanding of the medium, your audience
and your objectives — not to mention a bit of your time and attention — in order to
truly get the most out of social media and measure a return on your investment.



http://app.info.cvent.com/e/er.aspx?s=1602&lid=177
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Before we delve into creating a social media strategy and the tools and tactics
you can use in social media, we want to arm you with what you need to know
to effectively engage across social media channels. And, we want to ensure your
social media endeavors help you meet the goals you set forth in your strategy.
Below are three best practices to help you get the most out of your efforts on
social media:

1 Engage in two-way
conversation.

Z Make your event
attention-worthy.

3 Welcome honest feedback.
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Engage in two-way
conversation.

Ever heard the terms “earned media” and “paid media”? Well, social
media falls squarely into the former camp. You have to earn your
audience’s attention and respect in these online communities.
Sure, you can invest in paid advertisements to extend your reach, but
those ads will only perform well if you offer something of value to the
community. The best way to prove your value is to participate in the
community and start a two-way conversation. How can you do that?
Here are a few ways:

» Answer somebody's question on a LinkedIn forum

» Retweet another Twitter user'’s post that you think would be
interesting to your audience

» Compliment a post on a Facebook page that you found interesting

» Write a blog post with information or advice about a topic your
audience cares about

Instead of pushing out your sales message or advertising jargon, as is
typical in paid media, you must be authentic, transparent and engaging
to earn attention for your event in social media. Listen to the
conversation first; then jump in.

N

W

—
N/

V@Q

Z Make your event

attention-worthy.

Even a great social media presence won't make a boring event
interesting. Social media reflects the actual content of your event.
In other words, simply putting your event on social media channels
won't make it attention-worthy. You still have to bring interesting
content and valuable information to the table in order for people to
want to attend and share your event (a la Best Practice #1).

Welcome honest feedback.

By empowering people to give feedback and share stories about your
event in social media, you'll get tons of wonderful, free exposure.
However, that also means you've opened the floodgates for the bad
feedback along with the good. If someone has something negative to
say, social media gives them a perfect medium to say it.

It's best not to overreact or respond defensively to a negative
statement on social media about your event. And never delete a
negative comment unless it is inappropriate or profane. Doing so could
result in the original commenter retaliating for having erased their
feedback, and it signals to others that you are not genuinely concerned
about that feedback (or worse yet, that you have something to hide).

Instead, use the comment to springboard the discussion and redirect
the conversation towards positive ways to enhance the event
experience. The good news about honest remarks on social media is
that you'll be listening and prepared to respond to that feedback. Look
at all online comments, no matter the sentiment, as a way of
improving your events in the future - a free focus group!

Click here to

Tweet thiS! Prove your #event’s value on #socialmedia

by starting a two-way conversation
http://bit.ly/event2pt0 via @cvent #event2pt0
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Social media is a big space, and it can be daunting without a solid plan,
so your first step is to develop a social media marketing strategy.
Follow these steps to put together your social media plan of attack:

1 Identify your objectives.

2 Define your target market.

3 Listen and monitor
for existing conversations.

4 Determine which social
tools and tactics to use.

5 Integrate social media
throughout the event
registration process.

6 Set goals.
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Identify your objectives.

i ; : Click h t
What are you hoping to accomplish with your event? SRS

Remember, your objectives don't have to be specific
to social media, but they should align with the desired outcome

for your event overall. Are you aiming to educate the marketplace?

Increase attendance from last year? Bring in new sponsors? Raise
awareness for a new product? Whatever the case, set firm objectives to
guide your course of action, both online and offline. This is especially
important in social media, because without objectives, you can invest a
lot of time spinning your wheels but never be sure if your efforts paid off.

Define your target market.

Once you've identified your objectives, determine whom you want

to reach with your marketing. For some events, this is a simple answer
(i.e. association members, CEOs, mommy bloggers, etc.), but for
others, it can be more challenging. Think about the value of your

event and which audience it would appeal to most. Some factors to take
into consideration include:

» Demographics — Age, Gender, Geographic Location, Nationality, etc.

» Keywords & Key Phrases - \What job titles/functions, industry terms,
user groups, etc. define your audience?

» Interests - \What motivates your target market? Determine what
the "“fire-starter” topics are that get people engaged among
your audience.

» Social Behaviors — How does your target market use social media?
Are they active participants and likely to create user-generated
content? Will they comment or critique content you've provided to
them? Or are they passive participants who will read the comment
but not share or comment? Maybe they will join a group but won't
participate actively in discussions. Identify these behaviors by
listening and observing across social media channels.

Read Blog Post

Listen and monitor for
existing conversations.

With the help of some free, simple tools, you can identify the interests,
social behaviors and activity of your target audience across all the major
social media channels. By collecting these insights and data, you will
gain a deeper understanding of the kind of content that resonates, and
therefore should be produced once you begin participating in these
networks. Here are a few free listening tools:

» SocialMention

» Google Alerts

» Hootsuite

» Twitter Advanced Search

» LinkedIn Group Search

» Linkedin Signal

» Facebook Search

» YouTube Search

Keywords & Key Phrases ‘ —

Social Behaviors
Interests

Demographics

[Jo


http://socialmention.com/
http://www.google.com/alerts
http://hootsuite.com/
http://search.twitter.com/advanced
http://www.linkedin.com/groupsDirectory
http://www.linkedin.com/signal/home
http://www.facebook.com/search.php
http://www.youtube.com
http://app.info.cvent.com/e/er.aspx?s=1602&lid=187
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Determine which social tools
and tactics to use.

After listening in on the conversation and getting a better understanding
of your audience'’s social presence, consider what social networks are
the most relevant for your event. It's best to be selective when getting
started to avoid tackling too many channels at once. Select one or two
networks you think will make the most impact on your event, and start
to build a “social infrastructure” for your event on these networks.
Some of the most popular choices (which we will explore in detail)

are Twitter, LinkedIn, Facebook and YouTube. As these are the most
widely used social networks on the web, they are likely to be the
greatest sources of registrations for your events. That said, if you

have a narrow niche-target audience with an active social networking
community outside these big four, don't be afraid to explore other
channels that may be more relevant.

Integrate social media
throughout the event
registration process.

Once you've developed your event's “social infrastructure” across
your selected channels, link all of those pages back to your event
website to drive registration. With the help of simple tools from
Cvent, you can not only encourage members of your social networks
to register for the event, conversely, you can allow registrants to more
easily join in on the social media conversations. (We'll go into detalil

on how to tie social media into your event registration in a later chapter).

Additionally, integrate your social media channels with one another,

so that all of your networks work together to drive engagement and
event attendance. For instance, you can feed your Facebook wall posts
into Twitter, post YouTube videos on your LinkedIn group, point Twitter
followers to your Facebook event, and so on.

6 Set goals.

Goals are different than objectives because goals are a specific measure
of success. Social media goals should go beyond simply attracting a
certain number of followers or fans; they should be measurable
benchmarks against the event objectives you laid out in Step 1. For
example, the objective might be to drive event registration, but the

goal must be a quantifiable benchmark — say, to double registrations
from last year’s event. So, after deciding who your audience is,

building your social media infrastructure and tying everything back to
your event registration, set clear goals so you can measure the return
on your social media investment.

Click here to

V=125 850 g5  Set clear, quantifiable goals for event marketing
in #socialmedia to measure the ROI
http://bit.ly/event2pt0 via @cvent #event2pt0
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With a solid strategy in place and some best practices to
help you succeed, it's time to actually get to work. Your next
step is building out a presence for your event on the social
platforms that you've determined are most relevant to your
audience. As mentioned, some of the most popular choices
for driving registrations to your event are Twitter, LinkedIn,
Facebook and YouTube. In this chapter, we'll explore how
you can leverage each of these four channels to raise
awareness for your event, boost event attendance and
prompt engagement from attendees live at your event.

Twitter

LinkedIn

Facebook

cture o

for Your Event

W YouTube

A
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Twitter is growing rapidly (with about 200 million users
worldwide), but studies say less than half of their users
actively tweet. As the newest major social media site on
our list, Twitter's user-base isn't as established as LinkedIn's
(which has about 100 million active users) or Facebook'’s

(at 675 million active users) at this point. However, Twitter
is still a very powerful tool for event marketers to generate
awareness and WWOM buzz for their events and stoke
meaningful engagement among attendees. In particular,
Twitter is a great place to:

Connect with industry influencers and marketers.
These people were among the first to adopt the network
and continue to be very active groups.

Promote technology-related events.

Users of Twitter are generally more tech-savvy and are

more open to innovation than the average user on other
social networks.

Show off the size of your event.

If you have a large audience for your event (over 1,000
attendees), then Twitter is a great place to generate buzz
and awareness and amplify the conversations about
your event.




lap Into
Twitter

for Event
Marketing 2.0

Create a Twitter account.

Customize your Twitter
profile page.

Develop an event #hashtag.

Encourage live tweets
from your event.



Create a Twitter account.

You can either use your organization’s existing Twitter account or create
a new account dedicated specifically to your event.

Twitter account tips:

Consider your existing Twitter followers and your target audience you are
trying to reach in order to decide whether to create a new account or
use one that already exists. One thing you definitely want to avoid is
using a personal Twitter account as your Twitter event marketing hub,
because newly acquired followers may be confused by off-topic Tweets
about your personal life.)

Customize your Twitter
profile page.

Design a background image and upload your event logo as your Twitter
picture so followers and other users can easily recognize your tweets.
Most importantly, keep the look and feel of your Twitter account in line
with your event and organization's branding. Consistent branding is one
more way you can increase event awareness.

Click here to

Don’t use a personal Twitter account for
event marketing on #socialmedia
http://bit.ly/event2pt0 via @cvent #event2pt0
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3 Develop an event #hashtag.

Create a hashtag on Twitter so people can easily identify the
conversations surrounding your event in order to listen and participate.
A hashtag is simply a keyword with a pound sign in front of it that
people can include in their Tweets. Attendees can also search for the
hashtag on Twitter to follow updates about your event.

» Keep your hashtag short, sweet, and similar to the name of the
event so it doesn’t use too many of the 140 characters.

» Websites like Twubs.com show the activity on any hashtag. We
suggest you search for the one you're planning to use to make
sure it is unique and not already in use for other topics.

» Do not include punctuation or special characters in your event
hashtag. These cause Twitter hashtags to function improperly.

4 Encourage live tweets

Click here to

s from your event.
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Using your hashtag live at the event is a great way to extend

the conversation and include virtual attendees in the action.
Creative ways you can leverage Twitter live at your event include:

» Facilitate Q&A sessions by asking attendees to tweet with the
hashtag from their mobile devices or send messages directly to
presenters. You can make it even easier by ensuring there is a
reliable wireless Internet connection at your event.

» Display a feed of all Twitter conversations on-site by projecting them
on a wall or scrolling them on a television or computer screen.

» Enable attendees to easily identify and connect with each other
by asking them to include their Twitter handles on their badges
or name tags.

» Ask speakers to announce their Twitter handles prior to
their presentations.
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LinkedIn is a business-focused social network and is
typically used for job hunting, business networking
and industry education. As such, it is a great channel to:

» Spread the word about corporate events.
» Market to other business professionals.
» Connect with people from a particular industry or field.

While other social networks like Facebook are more
commonly used to interact with personal connections,

LinkedIn is ideal for corporations and associations looking

for a more professional audience. One advantage of
LinkedIn is that you can easily identify the industry and
job titles of the people you're trying to target for a
professional event.

Click here to

Easily identify industries and attendee job
titles for professional event marketing on #LI
http://bit.ly/event2pt0 via @cvent #event2pt0
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1 Use the Linkedin Events
application to create
your event.

2 Ask people to mark that

L everage they're attending”
[ 1InkedIn 3 Reach out through InMail.
for Event % shar tho ot st
Mafk@tiﬂg 2 ! O D Post links to the event

in your Linkedln group.

6 Leverage Triplt.

0,




Use the LinkedIn Events Linked (3

Mare

application to create ;
your event. P —

Skills beta

" v . Upgrade My A t
To get started, go to “More” in the LinkedIn menu, and select i e

“Events.!” If you don't see that option, then you need to add the B > My Applications

Events application to your profile by selecting “Get ] Reading List by Amazon
DF? ) B 4 P ¥ 9 Click here to

More Applications. Read Blog Post sm

Company Buzz
Then, select "Add an Event” to input your event details:

Creative Portfolio Display

Get More Applications...

LinkedIn event tips:

» Use the exact same title across all marketing materials so that
people searching LinkedIn can easily find it. For example, you should
not use an acronym or abbreviation for the event if that's not how Create an event in LinkedIn
your other marketing materials refer to the event.

» Select "Add more details,” and fill out as many of these as possible Events
to ensure the LinkedIn event has detailed information and is easily Bvents Home | Find Bvents. | My Bvents | A an Event
searchable. Select an event type and industry, and include job titles Add an Event

to help categorize your event so it gets in front of relevant audiences.

* Event Title:
The more information you can provide up-front on your LinkedIn I

) ) ) o ) ) *Date & Time: [02/02/2011 & [3:00am to [02/02/2011 & [:00pm  [(GMT-08:00) Pacific Time (US & Canada) |
Event, the more likely you will drive additional registrations through

™ This is a virtual event.

this channel. Venue Name: |

Ex. “Camegie Hall

Location: I
Ex. "881 Tth Ave. New York, NY 10019

» Include the link to the registration page in the “Website" or

“Description” area on the LinkedIn event so that people who find Website: [y
the event on LinkedIn are aware that they must register through Are you atiending? € I attending @ fm nterested € I nat attending
the official site, not just mark that they're attending on LinkedIn.

Are you organizing? I Yes, | am organizing this event.

ep Add more details

Publish Event or Cancel

* Indicates required fields

Add an event in LinkedIn.


http://app.info.cvent.com/e/er.aspx?s=1602&lid=190
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Ask company reps,

highly connected attendees,
and speakers to mark that
they're “attending.”

Since most people discover new events from their fellow business
connections on LinkedIn, it's important that your most highly-connected
attendees are marked as "Attending,” so that word of your event
spreads to all of their connections. When you click into a LinkedIn
event, there are five RSVP options: Attending, Presenting, Exhibiting,
Interested or Not Attending. If an attendee selects any of the first
three options, then he or she will be counted as "Attending” and an
update will appear on his or her LinkedIn profile. Registrants with the
most connections, like presenters and executive-level attendees, will
have the most clout (and reach) when it comes to sharing the event,
and it may be worth a phone call or email to those registrants to ensure
they've clicked “"Attending.”

Let your network know:
Attending » Interested | Mot Attending
Aﬁendlng .............................................................
Presenting 56 Interested
Exhibiting

URL|http:,","events.Iinkedin.comj‘Hm\r—Heduce—Cost

LinkedIln RSVPs.

Monitor for people who indicate that they are “interested”
and reach out through InMail with more detail.

If someone selects “Interested,” there could be multiple reasons
they're not "Attending”: maybe there’s not enough information about
the event to make a decision, or perhaps the location of the event is
not geographically viable. Whatever the reason, those who make

this selection may be people that you can convert into attendees with
a little engagement. On LinkedIn, even with a free Basic account, you
have a number of private messages, called “InMail,” that you can
send to other LinkedIn users to whom you're not directly connected.

Reach out through InMail to these interested people and offer more details
about the event. Or, consider giving them a way to access the event virtually.
Whatever the case, offer up your email address or phone number through the
InMail message and take the conversation off LinkedIn so you don't use up all
of your free InMail, or consider purchasing an upgraded LinkedIn account

to fully engage.


http://www.linkedin.com/static?key=welcome_premium
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Share the event with a
link to the registration
on your LinkedIn status.

Status updates are a great way to remind your connections to check
out the event, but posting about it more than once per week is too
much for the LinkedIn platform. Likewise, encourage colleagues and
other attendees to update their LinkedIn statuses with links to the

event as well.

Cheryl Michaud is about to leave on a trip to Frankfurt am Main, Germany for 7 days, via
Triplt.

&-hours ago + Like « Comment + Send a message

Ron Parsons Come see me at ASTD in Orlando next week if you are attending!
Rosetta Stone will be at Booth 615,

7T hours ago + Like « Comment + Send a message

Bill Rock will be attending 3rd Annual Mew England XPO For Business - Largest B28
Marketplace! on May 25, 2011 RSVP

. w 7 hours ago - Like - Comment - Send a message

Shared events on LinkedIn status.

Post links to the event in your Linkedin group
(or other relevant industry LinkedIn groups).

Another very active component of LinkedIn are the” Groups”

where users can interact with other professionals in their company

or industry or those who are interested in similar business topics

(like Social Media Marketing, for example). There are thousands of
groups on LinkedIn, and likely, many of these groups share the same
audiences you're trying to target for your event. While most groups
have rules about allowing promotions or solicitations to be added

to their discussion boards, you can still post a link to your event
within the “Promotions” tab under many of these groups to alert their
members. You may even be able to post it as a discussion if the event
is purely educational and could benefit most members of the group,
but tread lightly.

If you happen to own and manage a LinkedIn group for your association,
company or industry, you should absolutely post discussion links pointing back
to your events. All discussions posted on LinkedIn groups are proactively sent
to members who have self-selected to receive email updates from that group,
so this is an easy way to share the benefits of attending the event with an
audience that is already engaged with your organization. And as a group
administrator, you can take it a step further and mark your posts as a
“Manager's Choice” it shows up at the top of the group update emails.



Leverage the Triplt app to get double
the LinkedIn exposure.

Triplt offers an app on LinkedIn that facilitates face-to-face meetings
between business professionals in different locations. Use Triplt to
share your travel plans with your connections, so that, for instance, ?
if you and a client are both going to be in Chicago for the same

conference, you can schedule a time to connect. If your event is hosting

‘
people from around the country (or the world), then Triplt may help it
receive more exposure on LinkedIn. Your events benefit when your
attendees announce via Triplt that they'll be in town for the event.

A simple reminder to prompt registrants to update their Triplt plans .
in your registration confirmation email or on your event website can Organlze your fravel

make a world of difference as to how much attention the event gets

on LinkedIn.



http://www.tripit.com

Facebook is the social network, and it offers huge potential
for event marketers to broaden awareness for their events
and drive additional registrations. Not that there isn't a
place for business events on Facebook, but the network is
primarily intended for users to interact with their personal
connections, such as friends and family, which makes it

ideal for social event marketing. The types of events that
a ce oo tend to be most successful on Facebook include:
®

Festivals

Public fundraisers
Sporting events
Concerts

v Vv Vv Vv Vv

Parties

Again, just because Facebook may have worked for
organizations holding these types of events in the past,
keep in mind that your performance can depend on your
event's specific audience. It can be tempting to just build

a Facebook page for your event because everyone else is
doing it, but don't waste your time if Facebook is not where
most of your target attendees interact online.

)




Figure Out
Facebook

for Event
Marketing 2.0

1 Build your event in the
Facebook Events application.

2 Post on event wall and
send updates.

3 Invite others to your Facebook
event through email.

4 Include the event on your
organization’s Facebook page.

5 Share your event on relevant
Facebook pages and groups.

6 Prompt live check-ins to your
event on Facebook.

Q\a O
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Build your event in the
Facebook Events application.

Your Facebook profile comes with the Events application by default,

so you can build your Facebook event with your standard login. If you
are an administrator on a Facebook Page, you can also build the event
on your Page without using an individual's profile
(see Step 4 for more details). Upon logging in, Click here to
click on the “Events” tab in the left hand

navigation and then click “Create a New Event.”

Read Blog Post

Facebook event tips:

» It's important to fill out the details about the event, include pictures
and make your Facebook event page as complete as possible for
the same reasons as we suggested for LinkedIn. Doing so will make
your event easier to find, and the more details you give, the more
likely people will actually register and attend.

» You will most likely want to make your event public, which will allow
anyone to view and RSVP It also enables people to invite their own
Facebook friends to the event. If you opt for a private event, then
only people you invite through Facebook are able to view the page.

» All communications sent out via your Facebook event must
come from hosts of the event. If you like to keep your Facebook
confined to personal friends and family, you may want to create
a new Facebook account to build the event, or, you can use your
organization's Facebook page to create the event.

‘E’ Grace Stephenszon Events + Create an Event

‘ Edit ky Profile
Invites

[EZ] Mews Feed Mashable Nextlp HYC - June 3
El M Haated by Mashahls
i Type: Meatngs - Club/Group Mesting

Events 1 hiere 921 Tribeca
E — | W ‘Wednesday, June 3 from 5200 pm to 10:00 pm

riends

80, Friends Today

Build your event in Facebook.

facebook Search Home Profile  Account -

Create an Event

When? 5/20/2011 | 10:30pm =1 Add end time 1
e - = —a

What are you planning?

Where?

+ Add Event Photo

More info?

Who's invited? Select Guests

T @ Anyone can view and RSVP (public event) |

1 I Show the guest list on the event page |

Create Event

Facebook ® 2011 - English (US) About - Advertising - Create a Page * Developers - Careers - Privacy - Terms - Help

Create your event in Facebook.


http://app.info.cvent.com/e/er.aspx?s=1602&lid=191

3 Invite others to your Facebook

Update your event wall _
event through email.

and send updates.

If you send someone a link to your Facebook event and they are

i ith F k :
Once you are up and running with your Facebook event, be sure to not connected to you personally on Facebook, they can still see the

post event updates frequently on the event wall and message periodic event information and register on Facebook, assurming you set your

) : | )
reminders to the RSVP-ed guests. Not too frequently, though! While event to public and they have a Facebook account. To send invitations

h I 't al | h ively look at th . L : . B )
the wall posts won't alert anyone uniess they proactively look at the via email, simply click on the “Select Guests” button when creating

event wall, messages to guests will send out alerts to their email your event (it's located beneath your event photo if you've already

inboxes (depending on their Facebook settings). published the event), and scroll down below your personal connections
to enter their email addresses. WWe recommend adding a personal

A good rule of thumb is to send three reminders for the event out T .
note, so the email invitation is not just an auto-generated message

through Facebook; one message should encourage attendees to invite
from Facebook.

their connections and spread the word through Facebook by sharing
the event on their profiles; the second message should be sent a few
weeks prior to the event as a reminder to make sure people have

updated their calendar and prompt some activity on your event wall; Invite Friends

and, the third message should be sent a couple of days before the | P —— |-|

event with final details and instructions. The key here is staying in the
forefront of people’s minds so they not only remember to attend but

] gwm Raohinsan 0 ﬁ,;’ Grace Kelly El H Judith Sterri

 Mae Baldridge [ ﬁ Brendan Kenworth 7] &[ Heather Tavlar
A il

also spread the word about your event to their Facebook friends as well.

You can post on your event wall more frequently (a post per day is a

good benchmark). Some recommendations for items to share on your E E Gavle Hemandez m F Rith Irish E] E Jarnes Elligtan
event wall include: -

1" W
| J walter Tyus | ‘. Mary Sullivan El ! Rabert Bowen

[ Angela Cox ] m Eugene Perez 1l ﬂ Mary Peterson

Andrew Lundouist [ Felipe Maher =l - Stephen Carden

Invite by E-mail Address: Use commas to separate e-miails

» Links to the event agenda
» Information about speakers
» Articles or blog posts about your event topic !

» Video links

» Photos of a previous event

Give people information to share and ask them to spread the news

on your behalf! Invite others to your event in Facebook.



4 Include the event on your
organization’s Facebook page.

If you have a Facebook page for your organization or brand already,

you can add the Facebook Events application to that page so that the
event is listed there as well. To do so, you'll need to be an administrator
of your organization's page. Search the Facebook Applications directory
for “Events.” The first result that appears is the main Events app (the
one that you created your event in already in Step 1). Click into this app
and on the left hand side you should see the option to "Add to My Page’
(If you are not an administrator, send your Facebook page manager a
link to this eBook to lend you a hand).

facebook search Tl rrati I At

Applications matching "Events”

Events Search Results Page1cf4 > |
- e T T T T T T e h
i Wi Events by Facebook *hkd
Business 1|g With Facebook Events, you can arganize gatherings and parties with your friends, as el asfet 1
i T people in your community knew about upcoming events, 1
lucation
il facebook 018 monthly active Users - 794 friends 1
Entertainment e I a
Friends &Famiy Links by Facebaok Fokkok
G With Facebaok Posted Ttems, you an share anything on the interet by posting it to your profile, You
can post websites, blogs, videos, and sangs, as wel as content on Facebock, like profiles, photos,
Just For Fun notes, groups, and events.
Lifestyle
Sports WEe | Events Calendar ooy
Utiities - Events Calendar alows you to create, edit and maintain a monthly calendar on your profile tab and
m standslone Facebook app. Tag events ta color them and add Gongle maps, Facebook contacts and
On Facebook | more. Supports multi-day and recurring events
Extamal Websites - 43,521 monthly active users - 1 friend

Add the Facebook Events application to your organization’s Facebook page.
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Run Disney

You can run. ot
You can run.

You can run.

wall
Run Disney
We've received lots of questions abaout the new Tinker Bell Half Marathan event
since registration opened last month. Chedk out the new FAQ section that has
been added to the web site and let us know if it provided the answers you were
loaking for.
Tinker Bell Half Marathon Weekend | runDisney |
Amateur Sports | ESPN Wide World of Sports
espriwwos, disney, oo, com
or & madgical
'E—I_l Frida Like - Comment
£ 84 people like this,
L7 View all 18 comments
-] 1 believe the two person team is for the relay being
offered in this race. That's what my sister and I signed up for.
Friday at 11:3%pm - Like
Fantastic all around and pumped up with
pixie dust to infinity and beyond!!
Saturday at 1:33am * Like
\Write a comment...
@ Wall
T info Run Disney
W rew Race Announcement Check out this awesome pirate scene from the 2011 WALT DISMEY WORLD
Marathon. Who's going to see the new Pirates of the Caribbean: On Stranger
(5] Events Tides mavie this weekend?
¥ rrotos
W videos
About

Welcome to the official Facebook
Page of runDisney! When you run
Disney, ev..,

Mars

Run Disney’s event page on Facebook.



Share your event on relevant
Facebook pages and groups.

Another way to proactively market your event on Facebook to people
outside your immediate connections is to post a link to the event on

Search

other Facebook pages and groups. Again, be cautious here just as ] Info

with LinkedIn groups, since some page administrators may see this E :::miuns

as spam or promotional content. Rather than shouting, “Register E Reviews

Now!" explain in the comment why you feel this event is beneficial s

or useful to members of that group or fans of that page. Generally, *kkd (36 outofS)

if you're providing relevant, educational content that is of interest to Sl 2Risews
Category
Utilities.

the community, then there should be no issue in spreading awareness
for it on other Facebook pages and groups.

Add to My Page’s Favorites
Subscribe via R55

Remove App

Prompt live check-ins to your
event on Facebook.

Facebook recently announced that attendees who have already
RSVP-ed to your Facebook event can check-in live at the event from
their smart phone and let their entire network know they’ve arrived.
This is similar to Foursquare, Yelp, Gowalla, or Facebook Places, but
instead of checking into a venue or a physical place, they're actually
able to check into your event. Presenters and event planners should
encourage all attendees to check in on Facebook at the start of the
event or sessions, because this will then alert all their friends that
they're at your event. Facebook also offers a “Places” section that
allows attendees to check in at the venue. Encouraging attendees to
use this feature can be a great way to build goodwill with your venue,
since you're providing them additional word-of-mouth marketing

ia Facebook. i
via Faceboo Click here to

Tweet this!
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Events | tike

App
Wall

A

ESooLa
DM
AR

Events - Most Recent =

E=cola de Misica Rafael Bastos - EMRB

Que tal "Curtir" a pagina do Caffe Cult (Arfe + Cafe + Musica)
no Facebook e ficar por dentro de todos nossos eventos
semanais!

Hoje: Eventos

Caffe Cult
By. Caffe Cult (Arte + Café + Musica)

43 minutes ago - View Post

Tracey Chocolatemochalatee Mitchell

Harry Connick, Jr., Trenton Artis, . John Lennon, No

Doubt, Events

"Enjoy the HOT and CRUNCHY SNACKS with KFC.

KFC is giving $250 KFC Gift Card FREE to all the US Fans who
register with us.

Reqgister your email here -http://is.gd/CiLJsb

Hurry! Claim for it before the offer gets offt!1"

Ses More

http:ifi5s3. tinypic.comirtkint.jpg
B3 tinypic.com

Share your event on other Facebook pages and groups.

Encourage #event attendees to check in
to your Facebook event to alert their friends
http://bit.ly/event2pt0 via @cvent #event2pt0


http://app.info.cvent.com/e/er.aspx?s=1602&lid=182

YouTube is somewhat different than the preceding three
social networks; instead of allowing people to connect

and communicate via individual profiles, its primary function
is to serve as a publishing platform for video content.
However, YouTube isn’t just about watching video. The site
also includes various features such as channels, comments,
ratings and recommendations (not to mention integrations
with other social networks) that plants it firmly in the
category of social media. YouTube can be a great channel

to publish content for your event marketing and generate
meaningful conversation across all of your other profiles,

as well.

With more than two billion views a day and nearly Click here to
Read Blog Post

double the audience of all three major U.S. broadcast
networks combined, YouTube is an event marketing '

force to be reckoned with. And if that is not a compelling

enough reason to use YouTube for your events, the network
is owned by Google, which means that video content
published on YouTube tends to rank high on Google
searches. Since people are turning to search engines more
and more for information about events, you want to ensure
that yours is what pops up when they perform a search.

N\



http://app.info.cvent.com/e/er.aspx?s=1602&lid=192

1 Develop a YouTube channel.

2 Use the “Event Dates”
module to promote events

UUHZE on your YouTube channel.
YOUTUb e 3 Create videos to drive

interest around Speakers

ICOT Eve nt and sessions.
MafkeJ[iﬂg 4 Capture your event

on video to share before
your next event.
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Develop a YouTube channel.

The first step towards YouTube success is to create a YouTube channel.
A channel on YouTube is similar to a profile on other networks, and it
serves as the hub on which you can publish all of your video content.
To develop a channel, sign up for a free account on YouTube by clicking
"“Create Account” in the upper right-hand corner of the screen.

Upon logging in to your newly created account, customize your channel
page with the branding of your organization or event, and then you'll be
ready to upload videos to your account.

YouTube channel tips:

» Create the YouTube account with a corporate email address. If
multiple people in your organization will need access to the YouTube
page, it is best to create a new Gmail account specifically for this
purpose (otherwise coworkers will have access to your personal
email). Also, that way the page can be passed along to another event
planner, if necessary, instead of being tied to your individual login.

» Align your channel title with your event or organization name.
If you intend to use this channel to share video content about a
specific event, then you should create the account with the name
of the event. If you think that your organization may want to use
this channel to showcase other video content outside the scope
of your event, then create it using the name of your organization.
If you decide to go this route, however, you may want to do a quick
YouTube search to ensure that your company or organization does
not already have its own YouTube channel.

» Include Channel Tags, or keywords used to help people find your
channel, when creating your account. These keywords should include
your organization name or the name of your event, as well as topics
of interest relevant to your target audience.

» Fill out as many fields as possible on your YouTube profile, most
importantly, your website, channel description, about me, and

interests. This information will allow your channel to be found more
easily in search results.

» Under “Settings,” make sure you have selected “Make Channel
Visible” to allow others to find the page.

=) -
YU" Tuhe | Search ‘ Browse =~ Movies | Upload :. Create Account ‘l Sign In

Get started with your account

Create a YouTube channel.

C

Post Bulletin

Use the “Event Dates”
module to promote events
on your YouTube channel.

It's always a good idea to list all public events on your YouTube channel
using the “Event Dates” module (found under the “Modules” tab).

This module can be moved around the page to your liking, and it allows
you to list event dates. Link to your registration site from the "Tickets”

field to allow viewers to buy tickets to your events. You can also include

details about the venue, as well as a brief description of the event.

Settings Themes and Colors Modules Videos and Playlists

= -

¥ Comments 1 ¥ Event Dates 1 I Friends
- a

™ Moderator ™ Other Channals ' Recent Activity

¥ Subscribers ™ Subscriptions

Close

Save Changes or cancel

List all public events on your YouTube channel.



Create videos to drive
interest around your
speakers and sessions.

All your effort to set up your YouTube channel is useless until you
upload a video. It can be a recording from a previous event, a corporate
video, an interview or any other footage that will convey to invitees
why they might want to come to your event. One great way to promote
your event without much investment in video equipment and editing

is to ask speakers for video of prior presentations they have given, or
video bios of their work —fairly common among professional speakers.
If they agree to let you host the videos, you'll drive interest and collect
registrations from viewers who want to see the speaker in person.

You can also prompt attendees to provide their own video footage to
help you build-out your YouTube page. For example, you could have
attendees submit testimonials of why they signed up to attend your
event, or submit video clips they filmed from a previous event you
conducted. Offer a prize (free tickets to the event, for example) to

the user who submits the best video.

Capture your event
on video to share
before your next event.

If you don't see a need or have the content for YouTube to your event
prior to the start, you can easily use YouTube to build awareness for

a recurring event in subsequent months or years. To do so,
CICERSIS o either hire a professional videographer or bring in someone
Read Blog Post
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on your staff with a reliable camera and some basic video

skills. Break this footage into small clips, post them on

=
Yuu Tuhe | Search Browse | Movies = Upload Sign Out

Post Bulletin Settings | Themes and Colors | Modules | Videos and Playlists

CventVideo's Channel

Chuck Ghoorah - HSMAI Affordable
Meetings 2009

Chuck Ghoorah gives a presentation at the 2009 HSHAI
Adfordable Weetings conference in Chicago.

t practices and irends in the meetings
cusing on the sourcing and booking process
from the perspectives of mesting plann

cvent

P 4 | 0157148 @ ssop | 52

Info * Favorite ~ Share © Playlists = Flag

HSMAI Affordable Meetings

Strategic Meetings Management Step 1 - Chuck Ghoorah at B Like | &P ‘

From: Cventvideo | Apr 23,2008 | 228 views

R

sistrategit

Learn more about Strategic Meetings Management at http:ivvew cvent.comicy

programs.

organizations to gain control and understanding over all of their meeting and travel spendin... (mare ir

1:45

deetings Wanagement began as a regulatory measure in the pharmaceutical and financial mdustries. SKM ‘

View comments, 03, and more

Create and upload videos to your YouTube channel.

Click here to

Use YouTube to build awareness for a recurring
#event by capturing event footage on video
http://bit.ly/event2pt0 via @cvent #event2pt0

YouTube, and highlight what attendees have to gain by coming to
your event in the future. You can also distribute the video to attendees
to remind them of the great experience they had at your event or to
provide them a glimpse into a session they may have missed.


http://app.info.cvent.com/e/er.aspx?s=1602&lid=183
http://app.info.cvent.com/e/er.aspx?s=1602&lid=193

\Whatever objectives you have for your event, your number-one objective is
attendance. (Otherwise you wouldn't need to market the event at all, right?)
Thus, all of the social media infrastructure you developed in the last chapter
should tie back to your event registration website. But while we've already given
tips on how to drive people to your event registration site from social networks,
how do you get people already on your event registration site involved in those
social media communities? In other words, how do you leverage your registrants
to broaden awareness for your event?

The homepage of your event website is the best place to start. It serves as

|
the hub of your online event marketing and is most likely what pops up when
somebody searches for your event in search engines.
| |
e dla _-t].Z e 1 Link to your social profiles.
Our cvent

ebsite

Include share links.

3 Track social media performance.

Embed a live Twitter feed,
YouTube video or Facebook
live stream.

5 Allow attendees to display
contact details. v

- 4

\ ¥




:I_ Link to your social profiles. Include share links.

On the homepage of your event website include links to event pages Include buttons on your event website that allow your attendees to
on Twitter, LinkedIn, and Facebook. Make sure it is very easy for people easily spread event information to their own social media networks.
to join your social media communities so you can engage in online At Cvent, we call these “share links” Most best-in-class event
conversations and leverage them to reach new audiences. registration systems have a way to embed share links on your

event website or in the actual registration pages.

If you built your own website or your provider does not offer this option,

e you can also use free applications like ShareThis or AddThis that give

Who We Are Product Seminar | Event Management 2.0: The New Model for Success you a piece of HTML code to add to your event webpage and let people
o 750+ employees Since 1999, Cvent has helped organisations execute on over 275,000 successful . .
 Profitable for 32 straight meetings and events. We are excited to demonstrate how you can increase share the event |nf0 more eaS”Y-
quarters attendance and participation at your events while reducing overall ime and money
o 7,500+ elients spent per attendee. During these seminars, we will demonstrate how Cvents onfine

o 90,000+ users In 40 courtries eyvent management solution can be leveraged to achieve your planning goals

o Qver 140,000 event venues in
the CSH

ﬂ Choose any of the dates and locations below.

Click the "Sign up Now!" button above to register for your preferred session. Cl |Ck here to

Tweet this!

Embed share links on your #event website
& registration pages for easy #social sharing
http://bit.ly/event2pt0 via @cvent #event2pt0

Thu 19 May, 2011 Fri 20 May, 2011 Mon 23 May, 2011
12:00 - 1:30 pm CET 12:00 - 1:30 pm CET 12:30 - 2:00 pm CET
Maritim proArte Hotel Berfin The Westin Grand Munich Maritim Hotel Frankfurt
Friedrichstrasse 151, Berlin 10117 Arabellastrasse &, Munich 81925 Theodor -Heuss- Allee 3, Frankfurt 60486
@ Map & Location @ Map & Location @ Map & Location

Cwent will ke exhikiting at the IMEX fradeshow in Frankfurt from 24th to 26th May.
If you are attending the show, please stop by Stand F365 or email me at

bludwig@cvent.com to setup a time to meet.

When i |
Thursday, 19 May, 2011 -Monday, 23may, 204~ La7ll Eef- - - - = = = = = = = = = = = =
Share This
Germany Facebooki Im LinkedIn
008234450 s &y &&= 909009 T e eI R T
3 [E] Twitter = Diag
Presenter :
Bnanlucug ' a Celicicus E MySpace
1
! @ Stumblelpon rj Feddit

Include social media links on your event homepage.


http://app.info.cvent.com/e/er.aspx?s=1602&lid=184

\

we recommend getting a free account on applications like bit.ly or ow.ly.

These applications let you shorten your URLs and create links to your Event Website

@ \
event that are: —
w

» Easy to share.

| —
» Give you the geographic break-down of who is clicking the link. q J W

» Track the total number clicks over time.

(4»
3 Track social media performance ®
\

from your event website.

If you're interested in tracking who uses the share links and how often,

Click here to
This data can help you truly understand the social reach of your Read Blog Post

event website and where people are sharing most. Additionally,
you can use your registration tool to report on referring sites that

generate the most registrations for your event. By combining the
data from bit.ly and/or ow.ly with your event registration report, you

can actually measure which social networks generate the best results.

General Information

Title: OrangeCorp Customer Appreciation Event Event Code: 7QNSPELXIVZ
Start Date: 14-Dec-2011 End Date: 14—Déc—Zﬂ_11
Location: Hotel Monaco: Seatle, Washington Planner: OrangeCorp
Totals
Accepted Invitees: 127 Accepted Guests: 11
Total Cancelled; 3 Total Waitlisted: 0
Total Participants: 135 Total No Shows: 8
Geferoncetd s |Accepiod |Guests | Cancolied | Waioted __|varticpanis | Noshows |
Google 30 4 i o 23 1
LinkedIn 47 5 2 o 50 1
Twitter 28 2 o o 30 4
Meetings and Events Blog 7, o 2} o F o
Partner Website 15 o ] o 15 2

150t S s Save Report || Export || Printer Friendly || Close |

Track social media performance.
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http://bit.ly/
http://ow.ly/url/shorten-url
http://app.info.cvent.com/e/er.aspx?s=1602&lid=194
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Click here to
Read Blog Post

Embed a live Twitter feed,
YouTube video or Facebook
live stream.

Showcase social media engagement and encourage participation by
embedding a live feed into your event site. This way, when you send
out an invite via email and people register for the event, they are
enticed to join in on the conversation in these other channels.
Likewise, if someone discovers your event from another channel,

say LinkedIn, for example, they might not be aware of all the great
discussions happening on Twitter and Facebook. Many best-in-
class online registration tools, such as Cvent, allow you to

embed a live feed displaying all mentions of your event
on Twitter. You can feed in Tweets in the following ways:

» Tweets from your Twitter account.

» Twitter favorites.

» Keyword search results (such as all mentions of your event hashtag).

» Tweets from members of any lists you have created on Twitter.

Additionally, you can display a message board or discussion from
Facebook on your event website, which will stream live posts from
your Facebook event or application. Planners can easily add YouTube
videos to their event website, as well, by including the embed code
of a video on the site.

See who's chatting about us
Fieatngorofs, Can you mcrease ROI on St MRxblogs Benchmarking for Fun
your company's mestings thraugh food? +_ ard Fortune hitp:/fgoo.giffo/kfee
http:/ /bRy kZLvgM FMRX FOVENT
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Display a Facebook discussion on your event website.
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Allow attendees to display
Twitter, Linkedin and
Facebook contact details
on your event website.

If you choose to publish a list of attendees, don't just list their names
and email addresses on this page, but include links to their profiles
on social networks to allow them to connect with one another. Of
course, the individual must choose to provide this information when
registering; but if they do, sharing social contact information on the
event website can dramatically enhance the online networking prior
to the event.

If you're hosting a business event, for example, attendees can visit
other attendees’ LinkedIn profiles to see if they share business
connections in common, what organizations they work for, whether
they are fellow members of other LinkedIn groups, or whether they
attended the same university. You can imagine how beneficial this
would be in driving additional registrations for your event: potential
attendees will discover how worthwhile your event will be for
networking opportunities. The best way to capture these details
about your attendees’ Facebook, LinkedIn, or Twitter URLs when they
are registering for the event is to choose a registration system that
gives you the flexibility to collect the data. An added bonus to you as
the event planner is that, if you have that data stored in your address
book, you can connect with registered attendees on those channels
directly. For instance, if you created a Twitter account for your event,
you could go through the Twitter URLs of attendees in your address
book and follow all of the attendees who have registered for your
event. In turn, this will likely prompt them to follow you back and
help them stay up-to-date on your event-related tweets.

Personal Information

First Name: Mairy
Last Name: lones
Email Address: mjones@covent.com

Facebook URL:  hutp//wave facebosk.com/maryjenes
LinkedIn URL: hteps/ s dinkedin.cam/in/maryjonas

Twitler URL:  pop o, pitean com/eweszmary

Allow attendees to include links to their profiles on social networks.

Annual Conference

Lo

Name Company Lonnect
Castle, Scott in] § 5]
Janes, Mary o kE

Smith, Alexz E n !EI

Include links to attendee profiles on social networks on your event website.



Once you've re-vamped your event website to be social media-friendly
and established your presence across your social networks of choice,
it's time to let people know about those channels directly through some
proactive outreach — namely, the event invitation.

While many people will find your profiles on Twitter, LinkedIn or
Facebook on their own, that doesn't mean you can't point them in

the right direction. Here are five ways to leverage your event invitations
to prompt social media engagement:

I nte 8 rate 1 Include your event
Soclal Medla e

profiles in emails.

W :i.t ’1 2 Give people a message
Online S
QegIStra‘thn 4L Use the answers

to your event registration
questions to guide your

social media marketing.

wJ

\ V' 5 Prompt people to RSVP
on social sites.

. G | \\\\ \"z



and links to your social

media profiles in event emails. ‘Event Marketing 2.0:
Expert Advice on Using Social Media

1 Include your event hashtag | n ﬂ B P j g

This way, invitees can start talking about your event from the second
they receive your first invitation. Someone might even tweet, “| can't

attend, but check out this cool event!” That's great free exposure that MEETINGS"ET 0 Cve nt

could lead to additional registrations as a result of simply including the A MatingsNet Webinar

hashtag in your invitation.

1 1
1 1
Stephen, : :
! & Twset !
Remember when event marketing just meant designating a . .
contact for media requests, crafting engaging press releases, . 5 Share | .
. and getting coverage in local newspapers? . .
2 Give people a message on o EventMaristing .
That's all still important, but it's no longer enough. Expert Advice on
to share or retweet ol medi - fimm i Mt
. Today, event planners need social media to reach potential
attendees where they live online as well as in real life. That's Thursday, April 14
Remember, it's okay to ask people to spread the word about your event. why MeetingsMet and Cvent are presenting a panel of social 2pmET [ 12am PT
By prompting invitees to share a particular message, they'll be more media experts in the event planning cammunity to help you
likely to engage: it takes less work on their end to think of what to navigate Event Marketing 2.0. Register Now | S
say, and, with a clear call to action, they'll better understand how they . How to maximize the reach of your event marketing
can help. One simple way to do this is to pre-embed a message in across social media channels [ No Thanks ]

your share links so when someone clicks to share, it will spread the
message of your choosing. For instance, you could embed your event
hashtag and the shortened URL (with tracking code) that points to your
event website.

Follow this event on twitter #eventsZ ptl
See who’'s attending on LinkedlIn

Click here to

Tweet this!

Give people a message to share or retweet
to spread the word about events in #socialmedia
http://bit.ly/event2pt0 via @cvent #event2pt0

Include your hashtag and links to your social media profiles in event emails.
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Incentivize people

to share your event

by creating a contest
with a compelling prize.

Contests can be a great way to drive additional registrations and give
people that extra push to spread the word about your event in social
media. That said, be careful... you can't just pay people to say good
things about your event. If you compensate people for social
recommendations, participants would need to disclose that they

were compensated to endorse your event. A better route to incentivize
sharing would be to run a contest. Use an incentive that draws in

the right attendees. For example, if you're hosting a charity event,

you could contribute a donation to the charity in the name of the winner.
Or, if you're hosting a client event, you could offer a discount on your
product or service to the winner.

Registration Questions

Which Social Networks Do you Currently Belong to?

fRingE

Find out what social networks registrants use.

Use the answers to your
event registration questions
to guide your social
media marketing.

Click here to

Read Blog Post

Poll your invitees with questions during registration to

determine their social media behaviors and help you
generate relevant content — and by extension, buzz for your event.

Registration questions can be a critical component of your overall
“listening” phase when developing your social media strategy to gather
an understanding of your audience. Some good questions to consider
might include:

» On which social networks are you active?

» What are your expectations for the event?

» What topics are you excited to learn more about?

» What session or keynote are you most looking forward to?

Then, on the social networks that registrants use the most, you can
start talking about what matters to invitees before, during, and even
after the event. Using social media to spark discussions, especially
beforehand, will get people engaged, build buzz and help you generate
more interesting sessions.
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5 Use the confirmation screen
and email to prompt people
to RSVP on your LinkedIn
or Facebook Event.

Once invitees have completed the registration process, take advantage
of space on the “Thank You" or confirmation page with a final call-to-

cvent | Event Management

EventManagement2.0 3 & &%
The New Model for Success =~ &8 cog
T S

action. Include a link on the confirmation page to your LinkedIn or
Facebook event so that people can mark they're attending. You can

Your Registration is Confirmed!

We will be sending you an email with your registration details shortly.

also include the event hashtag and share links to remind people to join ——
the Conversation now that theV are regiStered for the event. Add these 1. Getto know us better by browsing the "Our Products” and "Who is Cvent” tabs above.
links to your Conﬂrmation ema“S' as well. These mu|t|p|e touch- 2. Join Cvent's Event Mangement Group on Linkedin te connect with your industry peers.
Click here to . . . . 3. Access the free resources on our website:
points throughout the registration process will supplement & WhitePupers snd Coseatides

Read Blog Post

o Event Software Video Tour

o Cvent's Event Blo
4, If you are interested in our solutions, invite us to your office for an on-site presentation while we are in town. Just fill out this short form
and we'll contact you to coordinate an ideal time.

your event homepage and prompt more attendees to get
involved in the social media conversation.

5. And don't forget to share this event with yvour network!

Use the registration confirmation page to prompt people to RSVP on social sites.
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As YOU Can See, there are countless ways that social media can be leveraged to boost

awareness for events and encourage event attendance. WWhether you focus your social media

marketing efforts on Twitter, LinkedIn, Facebook or YouTube — or, on the contrary, decide that none
of these networks are a fit for your audience — you now have an understanding of how to monitor
social media activity and develop a social media marketing strategy that can be specifically

tailored to your event goals. You can even tie your social media back to your event registration

to ensure that your efforts in social media deliver tangible results to your organization.

Click here to

Boost event attendance with a few simple

##isocialmedia tactics in this eBook from @cvent
http://bit.ly/event2pt0 via @cvent #event2pt0
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